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INTRODUCTION 
 

• English language is important to acquire because its status as a lingua franca in the globalized 
professional community  

• The text book in Vocational High School (VHS) is non-vocational  (Haryudin et al., 2020; Mahbub, 
2019; Putri et al., 2018) 

• Most common needs investigated by previous research is Computer Engineering and Network 
leaving English for Accounting remains scarcely investigated 

 



LITERATURE REVIEW 

English in Vocational High School  
 
 
• English is a qualification to meet the demand of 

industry 
 

• The content of English lessons in VHS mismatch with 
the industrial demand (Margana & Widyantoro, 
2017; Purwanti, 2018; Putri et al., 2018).  
 

• English textbooks were also found too general that 
they have not been preparing the students for the 
occupation  while lacking the technical vocabularies 
(Haryudin & Yana, 2020; Cahyati et al., 2014; 
Mahbub, 2019).  

 
 

Critical Genre Analysis and professional 

communication 

• CGA framework has been used in describing 
general patterns of texts and their professional 
practices and cultures  (Bathia, 2013). 

• Analysis of communication function and structure 
of emails to design Business English course 
(AlAfnan, 2017; Evans, 2012). 

• Analysis of companies’ annual reports which 
include the combination of tables financial and 
narration are more common in Accounting, while 
the financial information and argumentative 
elaboration are more common in Finance 
discourse (Qian, 2020). 

• Analysis of spoken texts, i.e. business meetings 
and presentations (Cortés, 2010). 

 

 

 



METHOD 

Critical Genre Analysis (Bathia, 2013) 



FINDINGS AND DISCUSSION 

• 14 research 
articles 

• 4 English 
for 
Accounting 
books  
 



FINDINGS AND DISCUSSION 

Accounting profession values accuracy and 
straightforwardness which shape their 
professional communication.  

1. Financial reports are prudent, explicit and 
observable.  

2. Email communications  emphasize accuracy, 
speed and straightforwardness. They are likely 
to present details in points. However, there is a 
cultural appropriation difference which is 
shaped by their cultural background where 
Asian employers tend to use various politeness 
strategies (Mehrpour & Mehrzad, 2013; Qasim, Hussain, et al., 2015; Qasim, Shakir, et al., 
2015) 

3. Email communication is closely surrounded by 
phone communication as email is likely to 
proceed or followed by phone conversation (Evans, 
2012)   

 
 

Four communication events involved in the 
occupation 

 

1. Workplace communication 

2. Financial statements 

3. Business correspondence 

4. Foreign exchange 

 

 

 



FINDINGS AND DISCUSSION 

Validation  
 
Validators 

1. Kholida Atiyatul Maula, SE.,Akt.,M.Si.,CA 

2. Oktaviani Kamsyurinda, S.M. 

 
Component  

1. Accuracy of concept  

2. Accuracy of communication  goals 

3. Accuracy of the discourse pattern  

4. Order of concept  

 

 

Result of Validation 

 

 

 



FINDINGS AND DISCUSSION 

Communication events in Accounting 
profession 



CONCLUSION 
• The current global industry where companies expand their businesses multinationally. English is 

still lingua franca today and hence it is beneficial for the students to be competence in English 
both in work-related activities and communication in general  

• Informed by the empirical target needs, CGA’s framework  is used to analyze professional 
communication events(Bathia, 2013) 

• Four communication events involved in Accounting professional, i.e. workplace communication, 
business correspondence, financial statements, and foreign exchange.  

• The suggested mapping of purpose, communication mode and text patterns of each 
communication event potentially offer the solution to equip the necessary English language skill 
at work. 
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